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KNOW YOUR AUDIENCE



01

WHAT IS THE
AVERAGE AGE?

THIS IS CRUCIAL FOR THE
EXAMPLES THAT ARE USED.




02

SPECIAL FOCUS?

IS THERE A VIP OR A HANDFULL OF
PEOPLE THAT YOU MAY WANT TO
FOCUS ON A LITTLE MORE.



WHAT COUNTRY?

03

GEOGRAPHY

OR INDUSTRY DO
THEY COME FROM?

£



04

ANYTHING NEWS
WORTHY?

Any recent media event that
happened locally. Google for
inspirational story in the location.
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PERSONAL AND
RELEVANT STORIES

IF MORE THAN 50% OF THE PEOPLE
KNOW YOU, THEN YOU COULD SHARE
RELEVANT AND PERSONAL STORIES



AUDIENCE
ACHIEVEMENT

RECOGNISE SOMEONE WHO HAS A SIGNIFICANT

ACHIEVEMENT AND MAKE MENTION OF IT AND
ASKED THEM HOW THEY FELT




07

CROSS CULTURAL
DIFFERENCES

ARE THEIR CROSS CULTURAL DIFFERENCES
THAT YOU MUST BE AWARE OF FROM
AN AUDIENCE PERSPECTIVE
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WHAT NOT TO DISCUSS?
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EXPERIENCE
BACKGROUND




CONNECT
EMOTIONALLY




1 WHY IS AN EMOTIONAL

—  CONNECT WITH THE

AUDIENCE IMPORTANT?



HOW DO YOU
CONNECT
EMOTIONALLY?
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CONNECT
WITH
YOUR

AUDIENCE
THROUGH
REAL LIFE
EVENTS




Healthcare

Leverage. Enhance. Advance. Define

A Mw&’éa/ for Healthoare Loadors
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STORIES
FROM
OTHERS
LIVES




STORIES
FROM
THE
JOURNEY
OF

ANOTHER
ORGANISATION
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THE
POWER OF
STORIES

PATHOS












THEY HELP TO BREAK DOWN
WALLS

STORIES HELP TO SEED IDEAS
AND EMOTIONS IN THE MINDS
OF THE LISTENERS

THE FACT IS WE ALL LOVE
STORIES

THEY HELP YOU MAKE THE
POINT AND ACCELERATE
LEARNING
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WHAT IS PASSION?



WHY PASSION WORKS?



CONNECT
THROUGH

CONVERSATIONS




SO WHAT HAPPENS IN A
CONVERSATION?



BE




BEING YOURSELF
HELPS YOU TO BE:

 AUTHENTIC

- UNIQUE

* EXPERIENCE



